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VELIKOST TRHU PRIVATNICH ZNACEK

— # TRZNI INFO
= = > 200 mld. USD v roce 2021
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» Rostouci trend v 3letém obdobi
» Rostouci cena potravin — vétsi inklinace k privatnim znackam
» Pokracujici trend z let 2020 — 2021 (covid-19)
Il » Vétsina retézcu bude rozsirovat portfolio
» Duvéra spotrebitelu
2021 Dollar and Unit Sales
ANNUAL DOLLAR SALES FY 2021
TOTAL CHANNEL $1,125,911,696,237 $1,098,831,069,732 2.4%
TOTAL PRIVATE LABEL $199,011,851,505 $197,148,280,876 1.0%
TOTAL NATIONAL BRAND $926,899,844,732 $901,682,788,856 2.7%

ANNUAL UNIT SALES

TOTAL CHANNEL 297,850,586,948 304,380,538,057 -2.2%
TOTAL PRIVATE LABEL 58,319,213,928 61,054,951,392 -4.5%

TOTAL NATIONAL BRAND 239,531,373,020 243,925,586,665 -1.8%




Private Brand Department Dollar Sales 2021

DEPARTMENT

REFRIGERATED
GENERAL FOOD

GENERAL MERCHANDISE

MEAT
HEALTH
FROZEN

PRODUCE
BEVERAGES
BAKERY
DELI PREPARED
BEAUTY
HOME CARE
DELI MEAT
FLORAL
DELI CHEESE
TOBACCO
LIQUOR

$40.4B
$33.8B
$25.2B
$22.3B
$17.0B
$16.4B
$12.0B
$10.0B
$7.4B
$4.9B
$3.8B
S2.7B
$1.7B
$778.2M
$715.6M
$76.4M
$54.9M

0.7%
-3.0%
1.7%
-4.0%
0.2%
0.8%
11.4%
2.7%
12.4%
17.1%
1.8%
-10.0%
4.9%
25.3%
-3.0%
-10.5%
6.4%




NEJDULEZITE)SI ZNACKY, OBLIBENOST
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Priklady znaceni W
private labels
produktovych rad

> Whole food markets -
365

» Woalmart - Great Value
» Target - Good and

Gather % EVERYDAY VALUE
» Costco - Kirkland
sighature
» Aldi - Simply Nature,
Kirkwood Oblibenost - studie

» Kroger - Simple Truth,
Private Selection

» H.E.B. - Hill Country
Fare line

# GreatValue (Walmart) 26,4 %
# 365 (Whole Foods) 22,7 7%

» Amazon - Fresh

# Good & Gather (Target) 15,7 %




TIPY NA ZAVER
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JEDNODUSSI W&
PRISTUP NA
US TRH

Pro Ceskou spolecnost # PLMA — Chicago (13.— 15.11.2022) — nizky zajem
muze byt vyvoz na
americky trh pod privatni
znackou jednodussi a
levnéjsi variantou nez
budovani sve vlastni znacky. # Zminit ochotu jednat o private label pri obchodnich jednanich
Negativem je absence
“vlastnictvi’ a s tim
spojena prava.

# Inflace — prilezitost pro rust

# Dohled nad kazdou fazi vyroby +/-
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Kontakty: Petr Jezek, petr_jezek@mzv.cz, +1 202 507 3859

Autor fotografii: Shutterstock
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